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TYPES OF EXHIBITIONS IN SOUTH AFRICA

Food & Wine show
Winex
Huntex
Sexpo
Baby & Parenting
Decorex& Homeshows
Hobbies and Crafts
Green Expo
Boat Show

Whiskey festival
Africa Energy Week
Shop X
Body Sculpture Show
Design Indaba
IPVP (Indian Pumps,Valves & Pipes
ATF (Apparel,Textile and footwear)
Outdoor Expo
Energex

CapeTown Book Fair
Professional Beauty
Wedding Expo
Markex (marketing and promotional 
goods
Grand Designs
Meetings Africa
Travel Indaba
Rand Show
IFSEC with OSH
IPEXPO
Auto Mechanika

SAITEX
SARCDA (Gift Fair)
Watertec
Petrotex
Fashion Week
Cheese Festivals
Aviation 
Security Summit
Hostex
Jewellex
Africa Roads
Johannesburg Int Motor Show



POSITIVE GROWTH INDICATORS

Number of exhibitions has grown during the tourism 
valley period. This re-iterates the importance of 
exhibitions and business tourism to National Tourism.

Growth all roundGrowth all round
• Steady growth on number of international exhibitors 

& visitors
• Substantial growth on number of domestic 

exhibitors & visitors



POSITIVE GROWTH INDICATORS cont…

• Number of m² sold per show has grown 
significantly.

• Activity in the Cape has increased significantly.
• Exhibition revenues represent on average 49% 

of total venue revenue.of total venue revenue.
• All venues are reporting growing exhibition 

activity with revenue growth of 7.5% to 10% 
annually.

• Organisers expect growth of trade & consumer 
visitors and increased exhibition spend.



WORKING TOGETHER WITH OTHER 
COUNTRIES & Partners

India
China

UK
Botswana

MozambiqueMozambique
Zimbabwe
Frankfurt

UBM
Montgomery

GL Events (partnered with Oasys)





Amount Percentage

1. Print (magazine and newspaper) R8,822,506,000 38.8%

2. TV R8,784,590,000 38.6%

3. Radio R2,882,194,000 12.7%

4. Outdoor R1,068,592,000 4.7%

5. Exhibitions 2.4%

MEDIA AD SPEND REPORTED INCL 
EXHIBITIONS

•Organisers Space
•Stand Co’s / Production Co’s

Sub Total

R355,559,000
R186,027,000
R541,586,000

6. Cinema R320,740,000 1.4%

7. Internet R182,246,000 0.8%

8. Direct mail R138,576,000 0.6%

TOTAL R22,741,030,000 100%









Domestic

23,930 Domestic exhibitors, average 5 pax
attending spent R13,904. 

Total R1,6bn

Domestic exhibitor average stand spend 
R81,450 (Some repeat stands or portions 
thereof)

Total R2,6bn

DIRECT EXPENDITURE cont…

14% of exhibitors took pre & post exhibition 
trips. 

Total R55mil

Minor Exhibitions (smaller exhibitions and confexes)

A lower trip spend of R9,177 per trip and 2 
visitors was assumed for each of the 63,000 
Confex type exhibitors                                                        

Total R1,1bn

Average stand spend of R26,879.                            Total R2,1bn



DIRECT SPEND IN THE ECONOMY AS A 
RESULT OF EXHIBITION ACTIVITY

Exhibitors Visitors Exhibition 
Revenue

Total

Trip 
spend

Stand 
spend

Pre / post 
trip 

Trip 
spend

Purchase 
/ Deal 

Pre / post 
trip spendspend spend trip 

spend
spend / Deal 

spend
trip spend

Major 
exhibitions

R1,72bn R2,71bn R0,055bn R14,17bn R39,19bn R0,140bn R0,790bn R58,78bn

Minor 
Exhibitions

R1,16bn R2,24bn R2,14bn R8,03bn R0,861bn R14,32bn

Total R2,87bn R4,84bn R0,055bn R16,31bn R47,22bn R0,140bn R1,65bn R73,09bn









SUMMARY

• 25,917 exhibitors with a total of 3,7million visitors 
(excluding smaller exhibitions and confexes)

Consumer shows

Average 236 exhibitors *70,000 visitorsAverage 236 exhibitors *70,000 visitors

Trade & Consumer

Average 168 exhibitors 15,700 visitors

Trade

Average 229 exhibitors 7,500 visitors

* The Rand Show increases the average -



ENCOURAGING OTHER COUNTRIES TO 
TRADE IN THE SA EXHIBITION ARENA

By partnering with an EXSA 
member to run their exhibitions, 
the Vat is zero rated – however, the 
international must not have a presence in 
South Africa



www.exsa.co.zawww.exsa.co.za


